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SERIOUS GAMES
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What is a serious game?

ÅGames used beyond entertainment

ïTraining

ïMarketing

ïSimulation

ïEducation

ïHealth

ïMilitary

ïRemote Collaboration

ïEtc é
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Platforms for Serious Games

Å Stand-alone games such as 

Kinetics. 
ïEye Toy game on PS2. 

ï Player: One to two.

Å Virtual worlds such as Sun 

MPK20.
ïPlayer: Multiple.
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Elemental

Education
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Re-Mission

Health
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